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Filmmakers ask public to pick script, 
contribute money

By Michael Machosky

TRIBUNE-REVIEW
Saturday, May 20, 2006 

Few businesses are harder to break into than
moviemaking. It's all about who you know, and only 
partially about what you can do.

Aspiring filmmakers Sean King -- formerly of 
Brentwood-- and Matteo Ribaudo didn't know 
anybody. When they moved to Los Angeles, they 
found it pretty slow going. They put together a 
low-budget short film called "In the Name of My 
Father," which won the "best comedy short" title at the 
New York Independent Film Festival. That's their calling card, and they're taking it to 
the Cannes Film Festival this week to shop around at the Short Film Corner movie 
marketplace.

Last year, the Short Film Corner had 600 films from 50 countries trying to get 
noticed. King and Ribaudo's chances aren't technically one-in-a-million, but they're 
not much better. So instead of waiting to get noticed, they've put together an 
unusual plan to raise $1 million to make their first feature film.

"If you don't know somebody or are not connected -- or are not a relative -- it's very 
difficult to break in," King says. "We need to make it happen ourselves. To do that, 
we started a venture, this contest, to look for hungry screenwriters who are as 
hungry as us to make films."

Scripts in competition will be posted on www.amilliondollarmovie.com. Visitors to the 
site will vote on their favorite script, and, if everything works out, it will get made by 
King and Ribaudo's production company, Make it Happen Films, with a $1 million 
budget.

The plan to raise the money is where it gets interesting.

They are selling advertising space by the pixel, at $1 a pixel, on the Web site. 
Because pixels are tiny, the minimum purchase is a 10-by-10 square for $100. The 
Web site will be online for at least three years, until May 15, 2009.

King and Ribaudo hope to sell $1 million in ads by Nov. 1. Then a panel will select 
the top 50 scripts, which then will be narrowed down to 10. The public will vote on 
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the winner between Dec. 1 and Jan. 31, 2007. The winner gets a $10,000 prize, and 
their script made into a movie with a $1 million budget.

If they don't make $1 million, King and Ribaudo have the right to not make the 
movie, and the writer of the winning script will get a $5,000 prize.

Explains King, "If we don't sell all the pixels, we're going to make a movie with the 
amount we have raised. These things aren't always going to work out. If there' s 
only a hundred submissions, the winner will get $5,000, and we have the right to not 
make the movie."

Sure, it's a money-making scheme, but King presents it also as an exercise in 
democracy.

"I don't want a million dollars cash," he says. "I want the million dollars to make a
product that people can get excited about."

It remains to be seen whether enough advertisers will step up, which mostly 
depends on the type of traffic the site generates. If you enjoy reading through 
dozens of amateur movie scripts in the hopes of finding that one elusive nugget of 
cinematic gold, you'll be hooked. Otherwise, it depends on word-of-mouth buzz and 
repeat viewers.

This idea has worked before. King and Ribaudo admit copying the idea from the 
Million Dollar Homepage (www.milliondollarhomepage.com), which Alex Tew, a 
student in England, used to raise $1 million for his college tuition. His page 
generated a lot of interest and is currently covered with a riotous collage of 
advertisements, some with only a tiny logo or a single word.

Michael Machosky can be reached at mmachosky@tribweb.com or (412) 320-7901.
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